NEEDS V'S, WANTS

Results of ACCC's

November Consumer Poll
T

DEFINING 'NEEDS & WANTS
NEEDS "Needs" can be thought of as essential expenses that
must be paid or purchased. Rent, groceries, utilities, etc. 5

39[]/ 0 respondents believe an item can |
0 be hoth a "need” and a "want.”----------- |

29%

of respondents ™~

think that "wants” E
are required to

"Wants" are items or expenses that would be nice

“““ to have, but are not essential to day-to-day survival.

e live a happy life.
WHAT WOULD CONSUMERS BE WILLING TO GIVE UP?

Clothes

Shopping Eating Out

Owning a car
Nothing, | need it all!

SPENDING PRIORITIES
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only buy essentials in believe occasionally

23% order to maximize 55% buying a little

Savings. something extra
doesn't hurt.
0/ always consider 0/ limit buying "wants”
46%] "needs” before 45Al for certain types of
making a purchase. expensive purchases.

NEEDS WANTS
ADDITIONAL DATA

The vast majority of consumers polled by the NFCC
N EEDEB said that their cell phones and home internet service

were the last expenses they would consider giving up.
WANTS Source: NFCC Financial Literacy Opinion Index Poll

A T =
-

80% 53

of Americans ranked of Americans chose
mternet service as their #1 their smartphone as the
nonnegatiable "must have” expense they would

they wouldn't go without. neuergiue up.

== CONSUMERCREDITCOM [} D O®

.y ACCC-

866-826-7090 linR?




